
Mango International ChargeCard
Small consumer electronics are expected to be a hot 

item this holiday season, so it’s likely someone on every-
body’s list will appreciate a rechargeable power source 
that fi ts in a wallet. Weighing only 2 ounces and 
measuring just over a quarter of an inch in height, 
the ChargeCard is one of the lightest, slimmest 
portable chargers available today. With a 2000 
mAh lithium battery, ChargeCard has twice the 
capacity of the typical cell phone battery and 
comes outfi tted with tips to fi t a variety of 
popular cell phones, smartphones, PDAs, 
iPods, MP3 players, PSP devices and hand-
held GPS units. 845-258-9903

Real Kids Shades
For the kid that 

needs protection 
from the glare of 
a white Christ-
mas, Real Shades 
offers eye protection 
for infants through 
kids 12 years old in 
boys and girls styles. Rub-
berized frames are designed 
to survive the bends and twists 
a youngster can dish out, while shatterproof, impact-resistant polycarbonate 
lenses offer 100 percent protection against UVA /UVB rays to 400nm. The Real 
Kids’ Flex series retails for $14.99. www.realkidshades.com

Clif Bar Seasonal Flavors
A better stocking stuffer for the 

trail enthusiast than chocolate or can-
dy canes, Clif Bar’s popular seasonal 
fl avors have returned with an added 
benefi t this year: the holiday spirit of 
giving back. The fl avor trio tastes like 
home-baked holiday treats and yet 
still has Clif’s athlete-crafted blend 
of carbohydrates, protein and fi ber 
for sustained energy. The fl avors – 
Cranberry Orange Nut Bread, Iced 
Gingerbread and Spiced Pumpkin 
Pie – are made with organic and all-natural ingredients, and Clif Bar is donated 1 
percent of net sales of its seasonal bars to the Winter Wildlands Alliance. Sug-
gested retail is $1.39. www.clifbar.com

Call the Zippo sales team at  
814-368-2842 to learn more.
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